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=« Informed Delivery Update

= Product Management Update
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POSTAL SERVICE ® First-Class Mail Volume

First-Class Mail Single-Piece Letters & Cards
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POSTAL SERVICE ® First-Class Mail Volume

First-Class Presort Letters & Cards
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oo FIRST-CLASS MAIL HITS HARDER THAN DIGITAL

~

BENTLEY How consumers engage with digital
UNIVERSITY Versus nardcopy billing statements:

Methodology

Eye Movement . First-Class Mail
@ Recall Testing @ Impact of Color

\_ /

Topics
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Did digital or hardcopy billing statements
Increase recall and brand sentiment?
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POSTAL SERVICE ® Heat Map Results:

Hardcopy Digital

Sports Zone

Signature Card

Account Ending in 9801 Your CLUB Points
Balance Summary
Previous Balance = $0.00
Payments/Credits - $0.00 (Points show in dollars)
Purchases/Cash Advance + $169.77 Previous Points Balance

Points Eamed at Sports Zone
Points Eamed at Other Stores
Points Eamed Elsewhere

Points

Purchases This Year:
Revolving Credit Limit: S I
% e CLUB Points Available
Days in Billing Cycle:

Statement Date:

Your Current Level: CLASSIC
You are $1.950 away from achieving
SILVER statusi*

*Minimum Payment Due does not include any
promotional balance or amount in dispute

DISCONNECT FOR A DAY AND

SEE THINGS DIFFERENTLY.
. Theaverage time
ZHOURS ===
4 electronic screens
Subject to credit history. daiy.

Account Ending in: 2801
Amount Due: $160.77
Minimum Payment Due: $33.95
Payment Due Date: 04127/2018
New Balance: $160.77

AMOUNT ENCLOSED: [:]

SEND REMITTANCE TO:

Sports Zone
P.0.BOX 1111
Alexandria, VA 22312-1212

90000-DET200000

John Smith

5111 Main Street
Alexandria. VA 22312-1212




UNITED STATES WHAT DID WE DISCOVER?

POSTAL SERVICE ®

*Print had a 10% Lift :

- Brand sentiment and purchase probability
- Brand recall:
. Immediately after the eye tracking

. Survey given a week later

Sports Zone

Signature Card _—————————

Account Ending in 9801 Your CLUB Points
Sports Zone
Balance Summary
Signature Card
Previous Balance = $0.00
Payments/Credits - $0.00
Purchases/Cash Advance + $169.77
InteresuFees : 30.00
New Balance $169.77
b ]
Purchases This Year: $169.77
Revolving Credit Limit- $0.00
Available Credit: $830.23
Days in Billing Cycle: 29
‘Statement Date: 040972018

Your Cutrent Level: CLASSIC

You are $1,950 away from achieving
SILVER statust* 5
fsiiitibivimpmpbpsmseidl  DISCONNECT FOR A DAY AND
SEE THINGS DIFFERENTLY.
The average time NGS OFFERENTLY
N American chikdren L T e —
ZHOURS spend i font of HOURS =
lachonls weer o
*Subject to credt history. dady,
Account Ending se1
Amount Due: $169.77
‘Minimum Payment Due: $3305
Payment Due Date: ow2112018
New Balance: $169.77
i
*45 sampled respondents —
SIND SEMETTANCE TO:
~EWAP P A dr A Pl e
SEND REMITTANCE TO: $0000-DE 7200000
John Saith Sports Zone
ooty ool e b b Pl g e S111 Man Steet POBOX 1111
90000-DET200000 Neandrie. VA 2512421 Aexandra, VA 223121212
John Smith Sports Zone
P.0.BOX 1111

5111 Main Street

Alexandria. VA 22312-1212 Alexandria, VA 22312-1212




T New Tech for 2018-19

= Augmented Reality — native AR and = Interactive Print

payment integration . Chatbots
" VRIMR/ XR - Integration with Voice/digital
= Shoppable Video assistants
=« Payment QRs and new barcode « SMS Text Integration
formats

= Addressable TV / multichannel

12
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POSTAL SERVICE ® Examples of Shoppable Video Impact

@+ O

= Matches Fashion: worked with Cinematique on 120 shoppable videos?

> Users click/shop throughout video and review saved products later
> 13% click-to-buy ratio, 9X the average
= Shoppable videos on YouTube?
>  Wayfair reported 300% revenue increase per impression
> Sephora saw 80% lift in consideration and 54% lift in ad recall
= MikMak — focus on social video commerce?

> Reports that 14% of all users add the product in a story to a cart

Leverage mail to drive to shoppable video experiences!

lDigiday, December 2017
2Digiday, May 2015
3|nternet Retailer, February 2018



UNITED STATES

POSTAL SERVICE®

MTAC Informed Delivery® Update

O3 omemnsanse @ ot

= USPSCOM’

Mad & Ship Track & Manage Postal Store Business. Internatonal Heip Q

Welcome to Informed Delivery

FAGy St
i, Ofiver. Hara's whare your mail is taday. 18war 10 Paabages ® Qsevnss

Packages Add Tracking Numbee +
SHIPPING SERVICE EXPERT

400" Estimated
ke Lp by Ssing Parmer
19 ) pelivery S !

Delivored
v Dot ot Costrrn
@ Yostrdey e ooy o >

Delwvered Sweater Delivered
‘Dumsarad Frot Dose'Forch
A, 2017 a1 324




UNITED STATES Informed Delivery By the Numbers

POSTAL SERVICE ®

000

AT

From: USPS

To: John
Informed Delivery Daily Digest .52 a.r

2=. COMING TO YOUR MAILBOX SOON.

View il mail on dashbeard >

10.32M W§KL O 2,673

Registered Users g i AV Campaigns Created
25:
TAP HERE st sz
Registered Households 7 | “[M > Brands Represented

Kinmy & Tartin
8-22-2018

5.65M e 67%

Email-enabled Users Average Email Open Rate

Registered users, households, and email-enabled users as of June 10, 2018.
Campaigns completed and brands represented as of June 4, 2018.
Average email open rate as of May 31, 2018.



UNITED STATES Density as of June 12, 2018

POSTAL SERVICE®

Households Saturation Rate:
[] No Registered Households
B 0.01to 4.99%

B 5 to 10%
B Over 10%

6.9% National Saturation of Eligible Deliveries
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April: Top Campaigns by Click to Open Rate

Number of Mailpieces Sent to Campaign Click to Open

Industry Informed Delivery Users Email Open Rate Rate
Retail Trade 1,116 69% 11.05%
Accqmmodatlon and Food 957 69% 6.07%
Services
Retail Trade 16,521 64% 5.46%

May: Top Campaigns by Click to Open Rate

Number of Mailpieces Sent to Campaign Click to Open

Industry Informed Delivery Users SUEHOJI LS Rate
Retail Trade 12,313 67% 8.45%
Retail Trade 15,255 67% 6.41%

Retail Trade 5,296 62% 4.95%
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Product Management Update

MTAC

Product Innovation/Emerging Technology Focus Area
First-Class Mail

June 13, 2018
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Q Industry Segment Performance & Product Trends
O Simplification & Other Key Initiatives

U BRM Enhancements

19
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First Class Mail by Shape 3%
Flats 2%

4% Parcels

Card ‘
‘ Declining -

First Class Letters & Cards
92% Presort Share and SPLY Variance

Letters

Source : RPW April 2018 YTD

20
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» Study is based on a two-stage survey conducted continuously, 52
weeks/year:

**Stage 1: Recruitment Questionnaire (8,500 Respondents)

= Recruits 5,200 households to participate in detailed, week-long
diary survey.

»Stage 2: Weekly Mail Diary (5,200 Respondents):

» Respondents report the quantity, content, and treatment of all
mail sent and received over an entire week.

»Survey conducted every year since 1987.

22
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15,000

S-P Correspondence

10,000
S-P Bill Payments

S-P Bill & Stats

S-P Advertising

5,000
‘_—_‘——-"-‘\‘\-_ -11% i
M

Drivers of FCM Single-Piece
(Millions of Pieces)

-@-S-P Correspondence
-#-S-P Bill Payments

-#-S-P Bills & Statements

-4%

*\*“w .

2007 2008 2009

-#-S-P Advertising
FY17
FY12-FY16
g =
! |
(Total S-P: -7%) (Total S-P: -6%)

--------- Correspond: -5%

"""" Bills/Stats: -5%
-1 Advertising: -7%

2010 2011 2012 2013 2014 2015 2016 2017

23
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25,000

W-S Bills & Stats
20,000

15,000

10,000
W-S Correspondence

s,000 W-S Advertising

2007 2008 2009

Drivers of FCM Work-Share

- N ~#-W-§ Correspondence
(Millions of pieces)

-B-W-S Bills & Statements

-i-W-S Advertising
FY17
SPLY Growth
Rates FY12-FY16
l ized Growth Rates
(Total W-S: -3%) {Total W-S: -2%)

-=-=-= Bills/Stats:-2%

===+ Corresp.: +1%

+0%

-1%
—h— ‘ 4 =---=| Advert.: -6%

2010 2011 2012 2013 2014 2015 2016 2017

24
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Electronic Presentments - Trend . .
Bills & Statements Received by Method
FY 2017 90%
FY17 SPLY 80%
Growth: — 80% - 74%
e "M 5865 o
' b
_g 5,296 60%
2
H 4,539 4,527 il
s 4,216 | e
} 77777777 R 9!.11!\]eg Flat Period 0%
:3 Cumulative growth 20%
: < since FY15: + 30% >
: ! %
: |
2012 2013 2014 2015 2016 2017 2015 2017
Three-Year Change in Payment Methods
NON-ELECTRONICPAYMENTS 66% ELECTRONICPAYMENTS
62%
a1y 42%
34%
30%
14% 15%
% 4% - a% 5% 3% 4%
I il el
By Mail In Person Total Electronic Online Auto Deduction  Auto Credit Phone
or Debit Charge Charge
=2014 =2017 |
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* Product Marketing strategy
* FCM - bills and statements as customer communications channel by taking
advantage of variable color printing and high open-and-read rates
* Review and simplify product offerings
* Residuals pricing
* Product Assessments - Picture Permit & Simple Samples
* User Group 13
« Optimization opportunities for letters and flats
« BRM Enhancements
* Promote Political and Election Mail in 2018 mid-term elections
« Leverage Informed Delivery to increase engagement with mail and value
of the mailbox

26
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U Leverage IMb technology to innovate QBRM processes by automating counting &
invoicing

U Streamline and Standardize QBRM Process
+ Eliminate Manual Counting and Weight Verification
+ Make BRM/QBRM Mail Available Earlier For Customers
* Decrease Costs and Increase Customer Value Proposition

Q Path Forward
+ Initial Merrifield test is ongoing, concurrent with present QBRM processing

» Accuracy Validation -
* Implement new counting procedures for QBRM
* Analysis of Hand Count vs End of Run Count comparisons to additional
sites
« Expand to additional sites

« Evaluation of expansion to BRM letter mail

27
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Open Discussion
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USPS Periodicals
Innovation/Emerging Technology

MTAC
June, 2018
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POSTAL SERVICE ®

= Pulse of the Industry

= Periodical Update

=« Informed Delivery Update

= Product Management Update

= Open Discussion

33
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Pulse of the Industry
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POSTAL SERVICE ® Periodicals Volume

Periodicals Volume
N Volume % Variance from SPLY  e=S==V/olume
14% - - 2.0
- 1.8
9% - 16

4% -

-
3+
(suonig ur) swnjoA

Volume % Variance from SPLY

1% 1.0
1% _ -1%
" 5, 2% _40-3% -2%_4%, -2%-3% 0.8
o,
6% 5% ° " 5o 5%5% -5% | 5, ° -5% 5% 59,59 '3‘4%_5%_5% 0.6
-6% -6% “T%-T% -T%

8%,-8% -8% _ 0.4

1% -9%
12% r 0.2
-16% - 0.0

Q1|Q2‘Q3|Q4 Q1‘Q2|Q3‘Q4 Q1‘Q2‘Q3|Q4 Q1|Q2‘Q3|Q4 Q1‘Q2|Q3‘Q4 Q1|Q2‘Q3|Q4 Q1‘Q2|Q3|Q4 Q1|QZ‘Q3|Q4 m‘az

FY10 FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18

Source:

RPW Quarterly Reports
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MTAC Informed Delivery® Update

SHIPPING SERVICE EXPERT

APR Estimated
19 ) pelvery

Welcome to Informed Delivery

i, Ofiver. Hara's whare your mail is taday.

= USPSCOM’ - : _
Quick Tools Mai & Ship Track & Manage Postal Store Business International MHelp Q

18war

In Transit

Picked Up by Srvsing Parne
Apr 10,2017  32¢ pm

In Transit
Pickent U by Srsirg Patner
w0207 326 om

Delivered
‘Dawvernd Fro CorForch
A 9,2017 324 g

Delivered
‘Dumsarad Frot Dose'Forch
A, 2017 a1 324
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From: USPS

To: John
Informed Delivery Daily Digest .52 a.r

2=. COMING TO YOUR MAILBOX SOON.

View il mail on dashboard >

10.32M SALE 4 S 2,673

Registered Users g i AV Campaigns Created
25
8.88M ” 574
Registered Households 7 | m:[:f s Brands Represented
5.65M . 6 /7%

Kummyy & Tawrtin 123 Main Street
8-22-2018 Anytown, USA 55555

Email-enabled Users Average Email Open Rate

Registered users, households, and email-enabled users as of June 10, 2018.
Campaigns completed and brands represented as of June 4, 2018.
Average email open rate as of May 31, 2018.
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Households Saturation Rate:
[] No Registered Households
B 0.01to 4.99%

B 5 to 10%
B Over 10%

6.9% National Saturation of Eligible Deliveries
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April: Top Campaigns by Click to Open Rate

Number of Mailpieces Sent to Campaign Click to Open

Industry Informed Delivery Users Email Open Rate Rate
Retail Trade 1,116 69% 11.05%
Accqmmodatlon and Food 957 69% 6.07%
Services
Retail Trade 16,521 64% 5.46%

May: Top Campaigns by Click to Open Rate

Number of Mailpieces Sent to Campaign Click to Open

Industry Informed Delivery Users SUEHOJI LS Rate
Retail Trade 12,313 67% 8.45%
Retail Trade 15,255 67% 6.41%

Retail Trade 5,296 62% 4.95%
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Product Management Update

MTAC

Product Innovation/Emerging Technology Focus Area
Periodicals

June 13, 2018
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U Periodical Initiatives Update
O Working list of initiatives (from PAG)

U Other
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Evaluate recommendations from PAG for potential implementation
(marked in red):

U Authorize Special Interest Publications (SIPs) at the group level as
Periodicals

Use postal delivery of periodicals to newsstands — eligible for Periodicals
prices?

Have a Periodicals price for single copies

Allow more prospecting at the Periodicals rates

Increase weight limit for inserted product samples

Allow mailing to a subset of subscribers at Periodicals rates for greater
flexibility

Reduce number of minimum pages for requester pubs to 16

Use “wantedness” to help new pubs acquire Periodicals status

Use a click-on feature in Informed Delivery to track recipients’ interest in
a publication

Allow SIPs to be offered as subscription premiums an pay Periodicals
rates when poly-wrapped with a Periodicals title

U OO00 Qgooo| o
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O User Group 13
O Optimization of letters and flats

O Bundle preparation — tubs vs. sacks
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Open Discussion
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USPS Package Services
Innovation/Emerging Technology

MTAC
June, 2018
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= Pulse of the Industry

= Shipping Update

= Informed Delivery Update

= Product Management Update

= Open Discussion

49
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MTAC Informed Delivery® Update

03 commiswin @ wobmr

= USPSCOM’

Welcome to Informed Delivery
¥, Ofivor. Hero's whers your mailis taday.

Packagos

In Transit
Pt Up by Saning Parier

‘Davsrad Front CosParch
Agw 9, 2017 a1 324 grw

Sweater Delivered

Duarnd Front CosePorth
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From: USPS
To: John

Informed Delivery Daily Digest 7:52 a.m

?
10.32M SALE « E 2,673

AT

2=. COMING TO YOUR MAILBOX SOON.

£\
Registered Users % .s L Campaigns Created
25;,
OFF
TAP HERE
Registered Households g e ’ Brands Represented

5.65M 67%

Kummyy & Miartin
8-22:-2018

Email-enabled Users Average Email Open Rate

Registered users, households, and email-enabled users as of June 10, 2018.
Campaigns completed and brands represented as of June 4, 2018.
Average email open rate as of May 31, 2018.
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Households Saturation Rate:
[] Mo Registered Households
B 0.01 to 4.99%

B 5 to 10%
Il Over 10%

6.9% National Saturation of Eligible Deliveries
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April: Top Campaigns by Click to Open Rate

Number of Mailpieces Sent to
Informed Delivery Users

Retail Trade 1,116 69% 11.05%
Acco_mmodatmn and Food 957 69% 6.07%
Services

Retail Trade 16,521 64% 5.46%

May: Top Campaigns by Click to Open Rate

Number of Mailpieces Sent to . Campaign Click to Open
Industry Informed Delivery Users Email Open Rate Rate

Retail Trade 12,313 67% 8.45%
Retail Trade 15,255 67% 6.41%
Retail Trade 5,296 62% 4.95%

Campaign Click to Open

Industry Rate

Email Open Rate
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Product Management Update

MTAC
Product Innovation/Emerging Technology Focus Area
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Optional SCF Presort and Entry

CSR-348 (DMM 255.6.0) Implemented March 2018

The Postal Service has implemented an optional SCF preparation level
that will allow mailers to presort and dropship machinable parcels to
an eligible DSCF

This will be allowed only after the mailer has completed a full 5 digit
sortation to be dropped at the DDU so that only the “residual” pieces
from that preparation will be dropped at the nearby DSCF

In addition, the current pricing & service standards for DNDC entry
will remain in effect for the DSCF option.
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RDU Master Data

Identifies USPS PRS acceptance * Compatible with single and bulk

and dispatch facilities data updates

Maintains PRS current and « Drill down capabilities to specific

potential RDU/RSCF locations area, district, state, zip code, or
facility

Assigns unique codes to identify
PRS partners’ approved facilities

Lists USPS facility ID’s

Updated lists are provided to PRS
partners quarterly
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e AMS Local L . . Finance | Possible
Facility ID Area District Faci Address C State
ity Key = ity ZPS | number | Code

1356882 X17495 Eastern Westem CANONSBURG 120 WPIKE ST CANONSBURG |PA 15317 411152 |P
Pennsylvania

1436523 X19694 Eastern Westem MC MURRAY 3935 WASHINGTON RD |CANONSBURG  |PA 15317 411152 [N
Pennsylvania
Western CANONSBURG

1441995 004421 Eastern Pennsylvania |CARRIER ANNEX 14 CURRY AVE CANONSBURG |PA 15317 411152 |¥ I

1356774 X1T487 Eastern Central CAMP HILL 1675 CAMP HILL BYP CAMP HILL PA 17011 411136 Y
Pennsylvania

1436622 X1B034 Eastern Pat I il SHIREMANSTOWN |10 WEST MAIN ST CAMP HILL PA 17011 411136 |P

s Short Term Long Term Solutions:

Solutions:

« CDE: (Extract files)

. AMS Locale Key locale key-pending

« PTR -change
request #1508

> Specific facilities
in the same zip

code  User Group 13

(packages) will
provide updates

> ltemize USPS
facilities —assists
with partner

AAatalhn A A~
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Updates

Held three meetings on improving
volumes and efficiency for both the
Postal Service and the industry

Conducted a survey within USPS
and the industry (results to the
right) to determine specific fields
to focus more deeply on
improving. The four targeted fields
are:

. Performance Improvement

Opportunities

2. Training for USPS Facility
Personnel

s Acceptance Scanning
o Surface Visibility/99M
Scanning Visibility (merged)
Next steps will involve forming
subgroups to cover the above four
topics, identify details within each,
and form solutions

Weighted Average Survey Results - Industry

Performance improvement opportunities
Training for USPS facility employees
Pricing

Surface Visibility

Acceptance scanning for parcels
99M scanning visibility

Enterprise Payment System
Expanded Tracking Data Retention
IMpb - Address Quality Report

IMpb - Reporting

Unmanifested Packages Tracking
Undeliverable as Addressed (UAA) Returns
Returns Process

Label placement on packages
Irregular Parcels

Special Services

PMOD

Batch label creation

eVS Sampling

Virtual Over-Labels

Pharmaceutical delivery method
Click N Ship

Hazmat changes

I 4,82
I 4. 76
—— 4,69
I 463
I 4 53
—— 4,29
——— 4,24
——— 418
I 412
I 4.06
I 4
I
I 3,93
I 3,76
I 3,71
I 3.65
I 3.65
I 365
I 3.6
I 3,59
I 353
I 3.35
I 3.35

0 2 4 6
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Open Discussion
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USPS Marketing Malil
Innovation/Emerging Technology

MTAC
June, 2018
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= Pulse of the Industry

= Marketing Mail Update

=« Informed Delivery Update

= Product Management Update

= Open Discussion
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Pulse of the Industry
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POSTAL SERVICE ® Action items

Steve Monteith is working on solution for stamp lists to be
updated and available online. Right now, customers can get
stamp availability through the Stamps Now phone number.

Industry asked that volume totals be added to the quarterly
volume slides.

USPS needs information from Industry about which clients
would use new larger First-Class Mail postcard. This should be
discussed in MTAC User Group # 8 on promotions as Industry
first suggested this be a promotion.

66



Volume % Variance from SPLY

UNITED STATES
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Marketing Mail Volume

Marketing Mail Volume

H Volume % Variance from SPLY smlle=\olume

15% - - 30
10% -
S
5% - c
3
1% 1% 1% 2
0% @
C_T
>
N
-5% -4%-3%
-10%
11%
-15% - 0
Q1‘Q2|Q3‘Q4 Q1‘Q2|Q3‘Q4 Q1‘Q2|Q3‘Q4 Q1‘Q2|Q3|Q4 Q1|Q2‘Q3‘Q4 Q1‘Q2|Q3‘Q4 Q1‘Q2|Q3‘Q4 Q1‘Q2|Q3‘Q4 m‘qz
FY10 FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18
83B 85B 9B 1B 80B 80B 81B 78 B 40B
Annual Volume Figures in Billions
Notes:

/1 Sources include RPW Quarterly Reports; Excludes Parcels and International Mail volumes
/2 The annual volume figure for FY18 includes YTD data (October — March 2018)
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AN Volume Changes

Marketing Mail: Annual FY Volume

EFY10 Fy1l Fy12 FY13 Fyi14 FY15 FY16 FY17 FY18YTD
Annual Volume (in Billions) 83 85 79 81 80 80 81 78 40
Annual Volume (% SPLY) 2.4% -7.1% 2.5% -1.2% -0.3% 1.3% -3.7%

Marketing Mail: % Change SPLY

FY1503  FY1504 FY1601 FY1602 FY1603 FY1604 FY1701 EY1702 EY1703 EY1704 FY1801 FY1802

High Density and Saturation Letters 10.9 8.3 6.6 8.6 7.1 9.4 8.6 4.6 (0.7) (6.5) 2.3 (0.6)
High Density and Saturation Flats and Parcels* (2.3) (4.8) (7.0) (3.1) 0.1 4.1 5.7 1.9 0.9 (2.8) (4.4) 5.2
Carrier Route (11.3) (24.7) (30.1) (22.0) (19.1) 2.5 2.3 8.0 12.9 8.5 4.5 (3.6)
Flats 0.0 29.9 35.9 31.8 21.4 (2.4) (0.8) (25.8) (31.8) (33.6) (38.1) (12.1)
Letters (2.3) (2.2) (1.1) 3.4 2.6 5.2 (0.4) (4.5) (3.5) (7.4) (4.6) (0.5)
Total Marketing Mail (Excludes Parcels & Intl) (2.2) (2.2) (3.0) 1.9 17 45 15 (3.5) (35) (7.4) (5.9) (1.0)
Notes:

*Includes EDDM Retail

Source:
*RPW Quarterly Files
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AN Volume Changes

Marketing Mail Volume FY17Q2 & FY18Q2

Total Marketing Mail [ — -1.0%
Letters | -0.5%
Flats R -12.1%
Carrier Route [HEEE-3.6%
High Density and Saturation Flats & Parcels [SS—. 5.2%
High Density and Saturation Letters [ -0.6%

0 2,000 4,000 6,000 8,000 10,000 12,000 14,000 16,000 18,000 20,000
Volume (in Millions)

WFY17Q2 mFY18Q2

Marketing Mail: % Change SPLY

FY1503  FY1504 FY1601 FY1602 FY1603 FY1604 FY1701 EY1702 EY1703 EY1704 FY1801 FY1802

High Density and Saturation Letters 10.9 8.3 6.6 8.6 7.1 9.4 8.6 4.6 (0.7) (6.5) 2.3 (0.6)
High Density and Saturation Flats and Parcels* (2.3) (4.8) (7.0) (3.1) 0.1 4.1 5.7 1.9 0.9 (2.8) (4.4) 5.2
Carrier Route (11.3) (24.7) (30.1) (22.0) (19.1) 2.5 2.3 8.0 12.9 8.5 4.5 (3.6)
Flats 0.0 29.9 35.9 31.8 214 (2.4) (0.8) (25.8) (31.8) (33.6) (38.1) (12.1)
Letters (2.3) (2.2) (1.1) 3.4 2.6 5.2 (0.4) (4.5) (3.5) (7.4) (4.6) (0.5)
Total Marketing Mail (Excludes Parcels & Intl) (2.2) (2.2) (3.0) 1.9 17 45 15 (35) (35) (7.4) (5.9) (1.0)
Notes:

*Includes EDDM Retail

Source:
*RPW Quarterly Files
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T New Tech for 2018-19

= Augmented Reality — native AR and = Interactive Print

payment integration . Chatbots
" VRIMR/ XR - Integration with Voice/digital
= Shoppable Video assistants
=« Payment QRs and new barcode « SMS Text Integration
formats

= Addressable TV / multichannel

70
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POSTAL SERVICE ® Examples of Shoppable Video Impact

@+ O

= Matches Fashion: worked with Cinematique on 120 shoppable videos?

> Users click/shop throughout video and review saved products later
> 13% click-to-buy ratio, 9X the average
= Shoppable videos on YouTube?
>  Wayfair reported 300% revenue increase per impression
> Sephora saw 80% lift in consideration and 54% lift in ad recall
= MikMak — focus on social video commerce?

> Reports that 14% of all users add the product in a story to a cart

Leverage mail to drive to shoppable video experiences!

lDigiday, December 2017
2Digiday, May 2015
3|nternet Retailer, February 2018
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MTAC Informed Delivery® Update

SHIPPING SERVICE EXPERT

APR Estimated
19 ) pelvery

Welcome to Informed Delivery

i, Ofiver. Hara's whare your mail is taday.

= USPSCOM’ - : _
Quick Tools Mai & Ship Track & Manage Postal Store Business International MHelp Q

18war

In Transit

Picked Up by Srvsing Parne
Apr 10,2017  32¢ pm

In Transit
Pickent U by Srsirg Patner
w0207 326 om

Delivered
‘Dawvernd Fro CorForch
A 9,2017 324 g

Delivered
‘Dumsarad Frot Dose'Forch
A, 2017 a1 324
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000

AT

From: USPS

To: John
Informed Delivery Daily Digest .52 a.r

2=. COMING TO YOUR MAILBOX SOON.

View il mail on dashboard >

10.32M SALE 4 S 2,673

Registered Users g i AV Campaigns Created
25
8.88M ” 574
Registered Households 7 | m:[:f s Brands Represented
5.65M . 6 /7%

Kummyy & Tawrtin 123 Main Street
8-22-2018 Anytown, USA 55555

Email-enabled Users Average Email Open Rate

Registered users, households, and email-enabled users as of June 10, 2018.
Campaigns completed and brands represented as of June 4, 2018.
Average email open rate as of May 31, 2018.
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Households Saturation Rate:
[] No Registered Households
B 0.01to 4.99%

B 5 to 10%
B Over 10%

6.9% National Saturation of Eligible Deliveries
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April: Top Campaigns by Click to Open Rate

Number of Mailpieces Sent to Campaign Click to Open

Industry Informed Delivery Users Email Open Rate Rate
Retail Trade 1,116 69% 11.05%
Accqmmodatlon and Food 957 69% 6.07%
Services
Retail Trade 16,521 64% 5.46%

May: Top Campaigns by Click to Open Rate

Number of Mailpieces Sent to Campaign Click to Open

Industry Informed Delivery Users SUEHOJI LS Rate
Retail Trade 12,313 67% 8.45%
Retail Trade 15,255 67% 6.41%

Retail Trade 5,296 62% 4.95%
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Product Management Update

MTAC

Product Innovation/Emerging Technology Focus Area
Marketing Mail

June 13, 2018
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Qindustry Segment Performance & Product Trends

dSimplification & Other Key Initiatives



Source : RPWry April 2018 YTD

UNITED STATES

POSTAL SERVICE ®

Marketing Mail Volume by
Shape

30%

Declining -7%
n Flats

Declining -1%

Marketing Mail Flats Marketing Mail Letters
Entry Share & SPLY Varignce Entry Share & SPLY Variance

DND

59% DSCF
(-3.4%)
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Marketing Mail Volume by Shape

Declining -8% 30% Declining -2%
Marketing Mail Flats

Presort Share & SPLY Variance

45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

Source : RPW April 2018 YTD

33%

Marketing Mail Letters
Presort Share & SPLY Variance

s D
70% :
60%
50%
40%
30%
20% 2
10% AAD D
o " w o '
. . . o +
s SIS R B> PO > Ja
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9,000 0.00%
8,000 -5.00%
7’000 _10-00%
6,000 -15.00%
-20.00%
5,000
-25.00%
4,000
-30.00%
3,000 -35.00%
2,000 -40.00%
1,000 -45.00%
- -50.00%

Q
3° ° ¢ &
& N N
¢ s SPLY w2018 YTD —o—e@‘ﬁh Rate Baseline

Source : CDM April 2018 YTD, NAICS2
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» Study is based on a two-stage survey conducted continuously, 52
weeks/year:

**Stage 1: Recruitment Questionnaire (8,500 Respondents)

= Recruits 5,200 households to participate in detailed, week-long
diary survey.

»Stage 2: Weekly Mail Diary (5,200 Respondents):

» Respondents report the quantity, content, and treatment of all
mail sent and received over an entire week.

»Survey conducted every year since 1987.
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Marketing Mail Advertising by Industry
(Billions of pieces) pep—
© used Gooth e
Merchants
(Tot Mrkt Mail: - 4%) [Tot Mrkt Mail: - 1%)
-4%
Financial
Social
an o sedat %]
— - —— -
~X—- e '-‘—-—-_.. 1% x - Several Orgs: - 2%
From Several Orgs H
0 |
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
--Financial = Merchant +Service -*-Several Orgs “Social
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Total Marketing Mail by Age of Head of HH
(millions of pieces)

FY17 SPLY
Growth Rates "

FY12-FY16

lized Growth Rates

I

Note: HHs that did not specify are not included

24,000 .
; 65+ Cohort: +3% |
16,000 :
: 55-64 Cohort: -1%
; 45-54 Cohort: -2%
E 35-44 Cohort: -3%
8,000 1834 : © 0% | 1s-3acohort: 3%
-=-35-44 :
~4-45-54 E
—=55-64 E
——65+ :
0 \ T T ! T T
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
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» Product Marketing strategy
» Marketing Mail - hardcopy mail as integral to an omni-
channel communications strategy
* Product & pricing structure
* Incentive based pricing options
* Review and simplify product offerings
* Flats opportunities
» Postcard opportunities
* Product Assessments - Picture Permit & Simple Samples
 User Group 13 —

« Optimization opportunities for letters and flats
* Promote Political and Election Mail in 2018 mid-term elections
« Leverage Informed Delivery® to increase engagement with mail and
value of the mailbox
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Open Discussion
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Shipping Products & Services

Initiatives
June MTAC 2018

Karen F. Key, Director Shipping Products & Services

June 13, 2018
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Agenda
v Adult Signature 18 Years or Older

v Bulk Proof of Delivery Letters

v IMD Full Acceptance

v' Mapping Group E PO Boxes

v" Priority Mail Express Label 11-B/F Changes
v Expedited Packaging Supplies Form Update
v Refunds and Tracking Lookup
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Adult Signature 18 Years or Older
Option

89
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Current offering: Adult Signature Required/Restricted Delivery 21 or over
» Required: Delivers to a recipient who is 21 or over
» Restricted: Requires the signature of the addressee (or authorized
agent) who is 21 or over

Proposal: Adult Signature Required/ Restricted Delivery 18 or over
» Leverage the existing product offering and business rules
« Add Adult Signature 18 or over to expand the product offering
» Update human readable text on IMpb

Available Products for Adult Signature:
* Priority Mail Express
* Priority Mail
» First-Class Package Service — Commercial
« Parcel Select
» Parcel Select Lightweight
90
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Current Adult Signature Label

Signature
Proposed Adult Si!;aabSeI S Proposed Adult Signature 21

or Over La

or Over Label

UNITED STATES POSTAL SERVICE
475 LENFANT PLZ SW

WASHINGTON DC 20260-0004

i USPS ADULT SIGNATURE i

9468 1036 9930 0200 0016 09

b .l
Electronic Rate Approved #038555749

UNITED STATES H H UNITED STATES : H UNITED STATES H H
B sosiacservice.  CliCK-N-Ship® B rosinc seavice.  Click-N-Ship® B sosiac service.  Click-N-Ship®
sz 80’" 94631036993002000016090128000000120260 1280 9468 1036 2930 0200 0016 09 0128 0000 0012 0260 S12.80 94681035 9930 0200 0016 09 0128 0000 0012 0260
US POSTAGE i) US POSTAGE Bk i Suastsniig
= IR B e T IR RRRER
052912018 Mailed from 20260 0625000000027 052912018 Mailed from 20260 0625000000027 052812018 Mailed from 20260 0620000000027
PRIORITY MAIL 1-DAY™ PRIORITY MAIL 1-DAY™ PRIORITY MAIL 1-DAY™
UNITED STATES POSTAL SERVICE Expected Delivery Date: 05/30/18 UNITED STATES POSTAL SERVICE Expected Delivery Date: 05/30/18 UNITED STATES POSTAL SERVICE Expected Defivery Date: 05:30/18
475 LENFANT PLZ SW 475 LENFANT PLZ SW 475 LENFANT PLZ SW
WASHINGTON DC 20260-0004 0024 WASHINGTON DC 20260-0004 0024 WASHINGTON DC 20260-0004 0024
Adult Signature Required cooo Adult Signature Required Adult Signature Required
SHIP SHIP SHIP
TO: TO: TO:

UNITED STATES POSTAL SERVICE
475 LENFANT PLZ SW

WASHINGTON DC 20260-0004

USPS ADULT SIGNATURE 18 or OVER

9468 1036 9930 0200 0016 09

-_
Electronic Rate Approved #038555749

UNITED STATES POSTAL SERVICE
475 LENFANT PLZ SW

WASHINGTON DC 20260-0004

USPS ADULT SIGNATURE 21 or OVER

9468 1036 9930 0200 0016 09

e ——————————————————————————————————— |
Electronic Rate Approved #038555749
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Bulk Proof of Delivery (BPOD)
Letters

92
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Goal: Provide both consumer and commercial customers that request Proof of
Delivery (POD) with the complete address of where mail was delivered.

Proof of Delivery allows customers to receive signature proof of delivery
records for applicable mailpieces without requesting them individually or
attaching PS Form 3811, Domestic Return Receipt, on each mailpiece (if
applicable).

Currently, the Postal Service provides the following (via email for individual
requests and PDF files for commercial mailers):

« ascanned copy of the customer’s signature (when applicable)
« City, State and ZIP Code only

Letter Standardization scheduled for release July 15,2018

93
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| Current Non-Signature Letter New Proof of Delivery Non-Signature Letter

. United States Postal Service - )
EUSPS-COM xm;?z:wm Proof of Delivery Non-Signature
= USPSCOM oty

Washington, D.C. 20260-0004

January 28, 2017
February 3, 2017
Dear Customer: Dear Mark Olson:
The followingis in response to your request for delivery information on your Priority Mail®™ item with the
The following is in resp to your req for delivery information on your item with tracking number: 71791000164906581850.
tracking number 0299 1090 8010 0226 2675. The delivery record shows that this item
was delivered on January 12, 2017 at 3:47 pm in BEAUFORT, SC 29907.
Status: Delivered
Delivery Date/Time: January 27, 2017, 9:23 am
Extra Service: Signature Confirmation™
. Intended Recipient Name: Mark Ol
Status: Delivered Actual Recﬁfi'epr:fnuame: * MOison
Event Date / Time: January 12' 201 7' 3:47 pm Note: Actual Recipient Name may vary if the intended recipientis not available at the time of delivery.
Location: BEAUFORT, SC 29907
Postal Product: Parcel Select )
Features: USPS Tracking® \CN‘;'i's"';fn"V Name; f el Solufions
Reference 1: 02999993015002262675

Destination Delivery Address

= Street Address: 1234 Any Town Highway
Delivery Location City: PITTSBURGH

Street Address: 5 TUSCARORA AVE $Bigap code: 1505
City: BEAUFORT L

State: SC

5-Digit ZIP Code: 29907

Thank you for selectingthe United States Postal Service® for your mailing needs.

Thank you for selecting the Postal Service for your mailing needs. g i rﬂ'é'ﬁ .addtional assistance, please contact your local Post Office™ or a Postal representative at 1-
Sincerely,
If you require additional assistance, please contact your local Post Office or postal A
p ive (USPS C Service: 1-800-222-1811).
United States Postal Service
Sincerely,
United States Postal Service
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Current Bulk POD Signature Letter

New Pledf ey S Hett

CURRENTLETTER
UNITED STATES

POSTAL SERVICE

Date Produced: 032002010

John Doe

The following is the delivery information for Certified Mail ™ item numbsr 7000 1000 2000 0600 1800.

Our records indicate Qur records indicate that this tem was delivered on 0371572010 at 12:51 p.m. in
KINGETOMN, NY, 12401. The scanned image of the recipient information is provided below.

Signature of Recipient: 527, 27 69/:
ﬁ ofj‘m\

Address of Recipient: /7 ﬂm;'n’ L
Thank you for selecting the Postal Service for your mailing needs. If you require additional
assistance, please contact your kecal post office or Postal Service representative.

Sincarely,

Unite-d States Postal Sarvice

United States Postal Servioe
475 L'Enfant Plazs SW
Wsshington, D.C. 202600004

= USPSQIW'e I Oio\‘/ye’tr: y

February 3, 2017

Dear Jane Doe:
The followings inriiponse toaur gl riority Mai®™ item with the
tracking number: 7

Item Details

Status: Delivered

Delivery Date/Time: January 27, 2017, 9:23 am
Postal Product: Priority Mail®™

Extra Service: Signature Confirmation™
Intended Recipient Name: Jane Doe

Actual Recipient Name: M. Olson

Note: Actual Recipient Name may vary if the intended recipient s not available at the time of delivery.

Shipper Details

Company Name: Health Solutions
Weight: 1ib, 30z

Street Address: 1234 Any Town Highway
City: PI'I'I'SB RGH

State:

5-Digit ZIP Code: 15206

Zip+a: 4407

Scanned Image of Recipient Information

Signature of Recipient: g,@‘/ a&.‘_

Printed Name ﬁ O/J_n
Address of Reciplent: 1234 Any Town Highway
Note: Scanned image may reflect a different desti address due to ipient's delivery

instructions on file

Thank you for selecting the United States Postal Sevice® for your mailing needs.

If yourequie addional assistance, please contact yourlocal Post Ofice™ or a Postal representative at 1-

Sincerely,

United States Postal Service
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IMD Full Acceptance
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“Full Acceptance” captures mailpiece data to include postage, fees, class
of mail, amount of insurance coverage, etc., at the time of mailing

- Improves visibility to products and Extra Services
purchased at sj ) REjt v ' Software
(RSS) At -

- Aligns piece le
USPS and Com

An I 8'&'3 3 ) Is a hand-held sca_lnni_ng_ device
I I

use ull Acceptance” and.is similar to:
@ﬁ'ﬁbﬁ% TAnS AN, SeoM e LErRd S

« Data obtained at USPS RSS sites and Self-Service Kiosks (SSKs) 11

ith all ot
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Acceptan

Phase | — September 30, 2017

Phase Il — February 10,
2018

Phase lll = June 9, 2018

-Mail Classes -Add Return Receiptfor

« Priority Mail -Mail Classes Merchandise
«First-Class Malil (letters +USPS Retail Ground +Add COD Hold For Pickup
and flats) «Media Malil Alert — IMD Display
-First-Class Package -Library Mail
Service-Retalil -Extra Services
-Extra Services -Registered Mail Services
-Insurance (over/under -COD Hold For Pickup
$500) -Certified Mail Services
*COD _ +Electronic Return
*Return Receipt Receipt
(hardcopy) -Special Handling —
Fragile
+Signature Confirmation
k Y, k Services K Y,

ice®
IPT FOR MERCHANDISE
vance Coverage Frovided)

3111 0000 11
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Mapping Group E PO Boxes
(No-Fee Post Office Box/Renewal
Notice/Annual Verification)

99
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Currently, 1.3 million Group E Post Office Boxes (POBSs) are in use by USPS
customers in lieu of street delivery.

 When Group E customers place orders that exclude delivery to POBs, packages
shipped bear an undeliverable physical street address.

o Packages are often returned to the sender as undeliverable as addressed (UAA).

<<
O‘"‘
9:5%%4

[2)
a“o‘a‘% '//\ N

et
RN EY s . \\M

« Mapping the Group E POB to a street address will allow packages to be

reassigned to their actual Group E POB to:
o Reduce UAA malil
o Improve customer satisfaction
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Group E PO

Implementing June 30, 2018: Boxes

« A“Group E” data file maps physical street address to associated POB.

» Unit scanning equipment uses “Group E” data file to produce audible and/or visual
alerts to “hold out” packages mapped in data file.

« Packages are held aside and a delivery point label with the assigned Group E POB
address is printed and affixed.

» Packages are delivered to the Group E customer’s POB address following routine
procedures.

« Annually Notice 32-N, No-Fee Post Office Box Renewal Notice/Annual Verification
will be required.
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Priority Mail Express Label 11-B/F
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Goal: Update existing label to improve the customer experience and
ensure sender & recipient information is legible for accurate
delivery.

Redesignhed Form Changes:
* Moved from 3-Ply to Single Ply
« Added Quick Response (QR) code for tracking
* Improved legibility of sender’s & recipient’s address information
to reduce the number of items that are undeliverable
» Peel-off section for Corporate Accountinformation
» Updated Claims & Refunds information

PRIORITY
* MAIL *

EXPRESS

10
3
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Current PME Label 11-B/11-F

Express Label

Chan

New PM

€S
Label 11-B /11-F

TE FIRMLY WITH BALL POINT PEN ON HARD SURFACE TO MAKE ALL COPIES LEGIBLE.

WR

| FROM: ;

ASE PRINT

‘ PHONE {
|
|

PAYMENT BY ACCOUNT (if applicable)
USPS* Corporate Acct No Feders) Agency Accl No

of Postal Service™ Acct No

DELIVERV OPTIONS (Customer Use Onlyj

Roquires the ackressee's signature, OR2)
| Putchases Ratun Receipt sanace I the box
eptacie or othar secura location withut
| Dellvery Opllnnl

ﬂ 1030 AM Des

ITO: iiase prwry
PHONE

ADDRESSES ONLY

® For pickup or USPS Tracking'™, visit USPS.com or call 800-222-1811.
® 5100.00 insurance included.

EL 922139195 US

PRIORITY
* MAIL *
EXPRESS™

UNITED STATES
POSTAL SERVICE

[ >

ORIGIN (POSTAL SERVICE USE ONLY)

PSN 7690-02-000-9996

CABEL 118, OCTOBER 2016

1-ORIGIN POST OFFICE COPY

EK 193 224 91k US

PRIORITY
* MAIL *
EXPRESS™

UNITED STATES
POSTAL SERVICE

CUSTOMER USE OMLY

FROM: ms5 mw ROREL

[ GOGNATURE REQUIRED nete The mater masst thach £ “Segranns Mt S0x # . e 1)
el gerse OR nsrce OR ) Poadases 000 e vce WIH
Purcrasms Faon Rt servce 4 e bt s e tom

[ Mo Baasay Dutvary (Setnend et Susemss day)
3 cuntaytumay Detvery Rncusred iasstons e, whese svasatte’)

EK 193 224 93k US

16" norradhesive strip

ORICIN (NOSTAL

e Acvepied MMOOTY)

SEIVICE USE

ONLY)

MMDOTY

(cheduied Debetry T

v [0

wa—wcs Fee

ey

U5, ACORESSES OMLY)

0 2 oo S
fe Aceytet 7030 AN ey Pt Tionan lois foe | L
om
O $ s
=g p— Ty hiiay Bormm Toe | Votw Foctagn & e
s s
o [ Pt flate | Aceeptancs Erpioyes e

O |
[_‘:‘J‘

& For pickup or USFS Tracking ™, visit USPS.com or ol 800-222-1811,
& $100.00 iInswrance ncieded,

[

@ PEEL FROM THIS CORNER

BT a0

DO
O |
LN 293002 00T
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Label 11-B/F

) Money-back Guarantee: Il the mailer submits an fem &l & desgnated USPS® Priority Mail Exprass®
acceptance location on of befora the specified depost me, the Postal Service wil daliver or attempt
dalivary to the addresses or ageni balore the spplicable delivery date and time. Mailer may reguest the
addressaa's signature from the addrasses upon dalivery of the fem by checking the “signatura
rexLirad” o at the time of mailing. If the Postal Sarvice doas not daliver o atempt dalivery by the
specitied time and the maler files a valid claim ior a refund, the Pastal Sarice wil refund the pasiags,
unless an exception appies. Sse Standards of the Unitad States Postal Sarvice, Domastic Mail
Manual {DMM®) 804.0.5.5 which is awailable at pe.usps.com.

Customer Retains This Copy

Note: The Postal Sarvice does not ofter money-back guarantea for military or DPD shipmants delayed
dua b cusioms in 5 ot tha item was destinad for an APQVFPOIDIPO thal was chisad on tha
infended day of defiwary or the delay was catsed by one of the situations in DMM 604.9.5.5. Consult
USPS com o your local Post Offica Tor information on delivery commiiments and Priority Mail
Express Military Sarvica (FMEMS). For detais, sae DMM 708 3 6, which is availabis al pe. usps. com.

When a maler submits & Priorty Meil Expiess item requiding a signalure and the Postal Sanice cannat
daliver the flam on the first attempt, the Postal Senvios leaves a nolice for The addresses.

¥ the addressas doas nof claim the fiem within 5 calendar days, tha Postal Sarvica retums tha ftem t
the sander at no addtional change.

Insurance coverage: The Poslal Service provides insurance only in acoordance with postal
rexqulabors in the DMM, which is availabis af pe usps com Tha DMM sals torth the spacific typas of
losses that are covered, the imiations on cavarage, terms of insurance, conditions of payment, and
adjudication procedures Castain itams ara nol insurable. The DMM consists of fadeeal requistions, and
USPS parsonnsl afa nio! authanzed 15 changs of waive thess fegulabons of granl excasbona A malsr
wh requires information an Priorty Mall Express insuranca may canlacl the Pestal Sanvice belare
submitting an fiem. Limitations prescribed in the DMM proside, in par, that:

1. Insurance coverage exiands ko the actual value of the contents & the time of mailing or the

2 The Postal Service insures the contents of Prionty Mal Express “menchandise” ilems (with
*marchandise” defined by postal requlations) against loss, damage, or missing conterts. The
Postal Servica includes coverage Up to $100 per mailpiece at no additional charge. Additional
merchandisa insurance up o 55.000 par malpiece may be avalable bor purchase. Additional
insUrancs for Priorty Mail Exprass ilams is not available unlass a sgnature is required.

3. The Postal Servica insures "nonnegotiable documents’ (as defined by postal indemnity
requlations) against loss, damage, or missing contents up o $100 per maipiece for document
reoonstruction, subject to additional imitabions for multipla piecss lost or damaged in a singla
catastrophic occumrence. Documant reconstruction insurance provides reimbursement for the
reasonable costs incurmad in reconstnucting duplicates of nonnegotiable documents mailed.
Doournant reconsiruction insurance covarage sbove $100 per mallpiace is not avalable. Tha
mailar should nat afiempt 1o purchase additional document insurance, bacawse additional
Gocumant insurancs is void.

4. The Postal Servics instres regotishls fems” (defined by postal requiations as fems thet can
ba convarted jo cash withoul fargary), curmency, of bullien up to 8 maxdmumn of $15 per mailpieca.

5. Tha Postal Senics doss nol provide coverags lor consaquential losses dua 1o loss, damane,
or delzy of Priority Mail Express items or for concesled damage, spoilags of perishabla items,
and arlicles improperly packaged ar boo fragile o withstand nmrnaJ handling in the mail.

. Barrms, and limilafions are subjedf fo change. For additional imitations and terms of
coverage. consut the DMM. which is avalabia &t ps.usps com.

Indeimnity Claima [Loas, Damaged or Misaing Contanita): i the malar of the asdreises
may file an indemnity claim for loss, damagad or missing conlents. The clamant may submit the
caim online at usps com, or by mail; for mare information see Publication 122, Damesfic Claims,
Customsr Rafarsnoe Guids. The imelines for ciaims are as follows: daims for |oss = no sooner
than 7 days bul no laler than B0 days afler the dale of maling; daims for damage or missing
eanants - immedistely but no later fan B days fom the date of maling. Ratain the origingl
USPS refai recaipt or e ecaipielactronic: recaip? for claims purposes. For daims involving
damage o missng cortants, Alo retain e arichs, comtainar, and packaging ot Postal Ssrvice
inspachion whan raquastad.

Refund of Postage and Fees (Service Perarmance): Il delivery of a Prionity Mai Exgress
(PME) item doss not maet the schaduled delivery commitments). online and commercial
Gustomers may submit & ishind request by visiting USPS.con. Retal customers may slibmit &
refund raquest sdher aning &1 USPS, com or & refal locations. Refund requests for postags must
e submitied no laler than 30 days fram the date of mailing: Extra Services faes refund requests
must ba submittad no later than G0 days from the date of maiing. Each tracking number can only
mmm«uinrﬂaﬂmdﬁds Refund reguasts lor PME or PME with Exira Services
miList e comibined inlo a sngha submisson.

Tracking: For LISPS Tracking, scan the OR Goda below of ga % USPS som ar sall B00-222-1811

cosst of rapairs, not fo exceed the insured limil for ®e itam.
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Expedited Packaging Supplies Form
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Two Expedited Packaging Supplies forms updated and
converted to LiveCycle:

1. PS Form 4004-SP, Specialized Packaging Order Form
» Specialized program for customers with $50K in new annualized revenue
16 box sizes and 5 envelopes

2. PS Form 4004-C, Customized Packaging Business Case
* For customers with $250K in new annualized revenue
« Customized packaging sizes
* Co-Branding available

Contact: expeditedpackaging@usps.com for program information.



mailto:expeditedpackaging@usps.com
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Refunds and Tracking Lookup
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Objective: Expedite the process for determining tracking and refund
status using the Retail Systems Software (RSS) at 17,880 offices

Benefits:
* Provide tracking information at the Retail counter
» Provide Refund Status (approved, pending, paid etc..)
« Determine Refund eligibility for Priority Mail Express & Extra Service Failures
» Provide timely response to customers’ inquiries
* Improve customer experience by reducing wait time in line

Where’s my package?? Can I file arefund?? 23
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« Automate PS Form 3801, Standing Delivery Order
« Redelivery to Parcel Lockers
* Redelivery Apps

« QR Code
1. Return Labels and Applications (Pickup)
2. 30 Expedited Packaging Supplies (Pickup)
3. Collection Boxes (PO Locator)

 |D Verification thru Scanning Government Issued Photo ID



UNITED STATES
POSTAL SERVICE ®




